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Communications now a culture war in academia
In December 1990, the newspaper Sunday Grit
announced that it would close after 108 years of
publishing only what it deemed “good” news.
This Williamsport, Pa., publication characterized
itself for being “The nation’s original good-news
newspaper.” Its 25-year old German immigrant
founder Dietriock Lamade, liked to call it “the joybells of life.” Aimed mostly at rural America, it was
supposed to bring joy to its readers in the form of
highlighting good news, innocuous comic strips and
the like.
As Lamade told his employees in 1900, “Always
keep Grit from being pessimistic. Avoid printing
those things which distort the minds of readers or
make them feel at odds with the world. Avoid showing the wrong side of things, or making people feel
discontented. Do nothing that will encourage fear,
worry, or temptation. Wherever possible, suggest
peace and good will toward men. Give our readers
courage and strength for their daily tasks. Put happy
thoughts, cheer, and contentment into their hearts.”
A lot of things have changed since then. For one
thing, the number of newspapers in this country has
declined steeply. According to the website Statista,
in 1981 there were more than 1,700 daily newspapers being published in the United States. Today,
there are little more than 1,300. Despite the attempts
of making them more available online, their numbers keep falling – as do their revenues. According
to a study by the Pew Research Center published
this year, the revenues from newspapers (in both
their printed and online formats) have declined by
half between 2008 and 2014. One of the consequenc
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es of these declines has been the decimation in the
number of reporters working for those media.
This sad landscape has been the result of many
changes in society. Increasingly people tend to read
the news online regardless of the source, particularly if they don’t have to pay for it. Also, more and
more people like to read or hear news from outlets
that conform with their own ideological biases. And,
of course, tastes have changed. Superficiality and
catchy headlines are now the favorites among a significant sector of the population. News about celebrities dominate, only to be interrupted by stories
that feed into our greatest fears, whether they have
to do with terrorism, immigration, or contagious
diseases. In-depth analyses of complex issues have
become less noteworthy to that public.
Higher education is facing many public image
problems nationwide. Cost, enrollments, finances,
sexual assaults, shootings, leadership failures, and
even a justification for its utility are many of the
communication challenges that academia is confronting today. All these are becoming part of the
negative picture in which the academic world is
being portrayed today from people-on-the-street
and social media chatting to disparaging mentions
in the current presidential campaign.
Unfortunately, the response from colleges and
universities to these challenges has not been very

CITY
Continued from Page 1
“I personally believe in Dr. (Dale) Chapman, Dr. (Ed) Hightower and
Mannie Jackson that this can be an incubator for other places around
the country to jump on and have a center that teaches about relations
and improving how we get along. That’s fantastic.”
The facade program, which was first introduced in 1998, continues
to help shape downtown.
Patton said there are a number of projects in the works for next year.
“I know three major buildings in downtown Edwardsville that will
go under major renovation in the upcoming year,” Patton said. “It’s
nice to see our Historic Preservation Commission and the Certificate
of Approval process being streamlined a little bit.”
With downtown becoming busier, Patton said the city may start
looking for additional parking lots and spaces.
“If we can add additional spaces, I think we will see other buildings
bring on new life and new retail,” Patton said. “I’m definitely keeping
my eye on parking opportunities in the downtown area.”
In August, the city and Glen Carbon extended their water agreement
for another 10 years. In May, 2014, the two came together for a boundary agreement.
Patton hopes those relations continue with Glen Carbon and Mayor
Rob Jackstadt.
“I want to continue to work with Mayor Jackstadt and his council to
work together on ways we can consolidate services and work together
on projects,” Patton said. “I think we can continue to look at things in
the public safety arena and park arena of working together and joining
forces. I think there’s a lot of growth occurring in Glen Carbon and
Edwardsville. If there’s way we can work together and share ideas and
save taxpayers’ dollars, I’m all for that.”
This may become even more important as the state continues to fight
financial difficulty.
That is also impacting the school district, which is a concern of
Patton’s.
“2016 is going to be a very challenging times for our school district.
Not everybody realizes the financial constrains the school district is
under because of what’s happening with state funding as well as stagnant growth over the years,” Patton said. “It’s a very serious situation
that I want to be able to help them as much as I can. Mayor Jackstadt
and I our are huge fans of the school district. We know that people are
moving to Edwardsville and Glen Carbon because of the quality of our
school district.”
The school board OKed the issuance of working cash bonds in
November.
Patton said it will take everyone in the community to make sure
the quality of the school district doesn’t decline due to the financial
difficulties. He also applauded the efforts of the school board, teachers
and leaders.
“They have very good leaders and very programs,” Patton said. “We
cannot be any more complimentary of the jobs that they are doing. It
seems the school board is working together and has a vision of getting
out of the financial difficulties that they are in.”
At the state level, Patton is hoping the budget can be worked out
and the pension problem can be fixed. Other than the school district,
it’s his biggest concern of 2016.
“We have serious problems in the state of Illinois. It’s not just one
group that caused them, and it’s not just one group that’s going to be
able to fix them,” Patton said. “We are all going to have to give a little
bit.”

effective. These institutions continue to broadcast
headlines that have to do with athletics, major fundraising coups, or other “feel good” stories. They
seem to be oblivious to the fact that the bad rap
higher education is getting these days can only be
confronted with a more in-depth approach to issues
that help to educate people.
The other aspect institutions of higher education
are not paying attention to is where prospective
students and their parents are getting information
about a particular college. Glossy brochures and
unattractive Web sites no longer satisfy students
and their parents. According to a series of articles
published in the last few months in The Chronicle
of Higher Education, students who are looking to
make a final decision about where to attend school
spend more time looking at the social media related
to the college they are exploring rather than to the
“official” literature.
Because of its culture of insularity, not many in
higher education are realizing the serious crisis
this change in communication behavior is posing.
Increasingly the leadership of colleges and universities are leaning on their marketing staffs to be the
conduits of their image, and that is where the first
of many cultural clashes are taking place. To begin
with, most people with a marketing background are
more inclined to take the stance that what they need
to do is to “sell” something. However, higher education is not toothpaste or a detergent. It is not even
a commodity. It is a unique intellectual enterprise
aimed at improving society through better educated
and skilled individuals.

Higher education leaders tend to emphasize “feel
good” news over substantive stories that convey
why we need more and better higher education
and why that matters today more than ever. To
that end we need to emphasize the contributions
colleges and universities have made in the past, are
currently making, as well as those that will help to
change future for the better. The stories should be
about how postsecondary education has the ability
to change lives, to better the economy, and to contribute to a safer and more prosperous society. They
should also be about the current challenges facing
higher education and what we can do to overcome
them.
One of the first lessons I learned about responsible
journalism when I started to write for the media in
the 1970s was that the press should be the light illuminating where the ship of society should be going,
not just shedding light on its wake. If colleges and
universities cannot be the beacon of society, they are
failing one of their major roles. And that is too bad,
since they are supposed to do more for the community than to become diploma mills.
That is the difference between being an intellectual endeavor and a factory of commodities. Between
being an administrator and being a leader. And also
the difference between marketing and communication.
Dr. Aldemaro Romero Jr. is a writer and college professor with leadership experience in higher education.
He can be contacted through his website at: http://www.
aromerojr.net

Cobb appointed SIUE's interim provost
For the Intelligencer
The Southern Illinois University
Board of Trustees on Thursday
approved Denise Cobb, PhD, as
interim provost and vice chancellor for academic affairs for the
Edwardsville campus. The board
held its regularly scheduled meeting on the Carbondale campus.
SIUE Interim Chancellor Stephen
Hansen appointed Cobb to the
interim provost role in October
2015. Since June 2012, she has
served as assistant provost for academic innovation and effectiveness
and then associate provost for academic affairs.
“I remain humbled by the opportunity to serve this University,”
Cobb said. “I am proud to be a part
of this intellectual community. I
look forward to working with faculty, staff and students to develop
shared academic goals and priorities that foster structure and a climate that support an inclusive and

diverse community of learners.”
In the Office of the Provost, her
responsibilities and achievements
have included:
Coordinating the successful reaffirmation of SIUE’s institutional
accreditation through the Higher
Learning Commission
Assisting in the University’s strategic planning and assessment
Facilitating
the
curricular
review process and revising the
University’s honor’s program
Supporting the vibrancy of
the
Undergraduate
Research
and Creative Activities (URCA)
Program, senior assignment and
faculty development programming
Launching a Junior Faculty
Development Program in collaboration with the associate chancellor
for diversity and inclusion and the
director of faculty development
“As a first generation college
graduate, I understand the transformative potential and tremendous value of an SIUE education,”

Cobb said. “I have confidence in
our academic community’s abilities
to work collaboratively and chart
our future, ensuring the success of
our students.
“SIUE offers significant opportunities for students to engage with
excellent faculty, participate in
research and creative activities with
close mentoring. An SIUE student
is able to gain a liberal arts education while pursuing advanced
knowledge in one’s chosen field
and take part in high-impact learning through a rich array of programs, projects and a nationally
recognized capstone experience.”
Cobb joined the SIUE Department
of Sociology and Criminal Justice
Studies in 2003 as an assistant professor in sociology and was promoted to professor in 2015. As
a faculty member committed to
interdisciplinary scholarship, she
has co-authored and co-presented
with colleagues from a wide variety of disciplines on such topics as

capstone experiences for college
students and LGBT issues in criminal justice education.
She has been integrally involved
in numerous externally funded
research projects with the SIUE
Graduate School and is dedicated to broadening participation and
success of under-represented student and faculty populations in
STEM (science, technology, engineering and math) graduate programs.
An Arkansas native, Cobb
earned a bachelor’s in sociology
from the University of Arkansas
at Little Rock in 1993 where she
was a Donaghey Scholar. She
earned a master’s in 1995 from the
University of Central Arkansas and
a doctorate from Tulane University
in 2003.
Cobb stepped into the interim provost position when Parviz
Ansari, PhD, assumed the role of
vice chancellor for strategic initiatives.

HOSPITAL
Anderson Hospital has a financial counselor in the hospital to
consult with patients. Issues such as qualifications and financial
responsibilities will be discussed.
A new law issued requires the hospital to reach out the community and let everyone know about the availability of financial
aid. Since the United States restricted its healthcare system, more
people now qualify for Medicaid, prompting health institutions
to reach out and inform the public on what is available to each
individual.
“We won’t let someone die because of their healthcare coverage. We wouldn’t stop or withhold care,” Portney said. “Instead
of withholding care, now you are able to get care because of this
program.”
The counselor will discuss the following topics with patients, if
they choose to:
• Helping you apply for Medicaid
• Determining your eligibility for financial assistance
• Determining the amount of financial assistance you are eligible to receive.
• Establishing a payment plan.
If you are interested in financial assistance, call 618-391-6920 or
check out andersonhospital.org/financialassistance.
“It’s important to note that some people might be eligible and
they don’t even know,” Portney said.
In 2014, Anderson Hospital had $5,921,859 in financial assistance provided by the hospital and helped 8,789 patients.
Financial assistance is generally determined by a sliding scale of
total household income based on federal poverty guidelines. No
individual eligible for financial assistance will be charged more
for medically necessary care than amounts generally billed to individuals who have insurance covering such care.
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A young museum visitor makes a craft at the Edwardsville Children’s Museum half birthday party in August.

MUSEUM
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The 13th anniversary of the museum’s opening
was in February. Since the museum was closed
during January and February for renovations,
a half birthday celebration was held in August.
“This was a community give-back event,” White
said. “We lowered admission that day, we had
a balloon artist, face painting, bounce houses,
popcorn, Tropical Snow, and exhibits from the
Watershed Nature Center, Hawthorne Animal
Hospital, and Scott Credit Union,” she added.
“We had a really good turnout for that. The
lower admission made it possible for some lower
income families to come.”
The museum participated in Paint the Town
Gold in September by donating the admission
collected on Sept. 26. “We donated $100. It was
really nice out that day, and we didn’t get as many

people as we wanted,” White said. She explained
that the museum’s attendance if often tied to the
weather. If it is nice out, she said, their attendance
goes down. Rainy days see attendance rise.
Also in September, the museum held a food
drive that collected over 150 pounds of food for
the Glen Ed Food Pantry.
The center traditionally closes for a week
in September for cleaning. “We refinished the
floors,” White said. “We got a dumpster and
cleaned out the basement. We painted the front
and back doors and added our pink bench and
blue vases in the front.”
In November, the museum received a $500 grant
from the Junior Service Club. “It’s going towards
our Connection to Wonder exhibit,” White said.
In December, the museum held another food
drive. The museum also had a day when it offered
pictures with Santa. “This was free event if you
brought a canned good,” White said. “We had 360
people here to see Santa and collected 410 pound
of food. The photographer, Danielle Morehouse,
donated her time and Santa and Mrs. Claus also
donated their time.”

The museum has seen more volunteers from
SIUE. “We partnered with Kappa Delta Pi, an
education fraternity. We started this in August,
and they send volunteers to various events. They
were here for the pictures with Santa,” White
said. “We’re also getting volunteers from the SIUE
nursing program.”
“Our membership has increased dramatically,”
White said. It has gone up almost every month in
2015 compared to the same month in 2014. “It’s
pretty outstanding to see that,” she said.
White said there are plans for next year and
farther into the future. “We’re thinking on new
exhibit space. We currently have a little theater
exhibit that is often wasted space. It’s a big space
without much in it. We’re trying to make the theater movable and get something else in there.”
White also said there would probably be some
sort of half birthday celebration in August again.
“It gets kids out and we can have more fun activities outside.”
White said she has enjoyed her first year as
director. “It’s been a busy, crazy year, but it’s a
good crazy,” she said.

